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#KJXTEGWINENIGHTS 2017 WINE TASTING EVENTS

★ 82 instagram feed posts from 2017’s wine tasting events in Houston, Charleston and 
Boston  

• Total Impressions from attendants using the hashtag = 318,587 (does not include The 
Everygirl or KJ Wines posts) 

• CHARLESTON Sponsored Instagram post recaps 

• Total Impressions: 314,000 

• Total Engagement: 14,793 

• BOSTON Sponsored Instagram post recaps 

• Total Impressions: 287,000 

• Total Engagement: 10,994 

• HOUSTON Sponsored Instagram post recaps 

• Total Impressions: 306,000 

• Total Engagement: 12,946



NOTABLE POSTS + MESSAGES IN 2017



NOTABLE POSTS + MESSAGES IN 2017

“Swipe Up” Instagram story to promote our 

“How to Host a Wine Tasting” article! 

additional promotion for stories and  

brand identity across Instagram



NOTABLE + MOST SUCCESSFUL PINS 

our most successful pin!



#KJXTEGWINENIGHTS NOTABLE POSTS + MESSAGES



TOTAL SOCIAL MEDIA IMPRESSIONS PROMOTING KJ ACROSS TEG CHANNELS

➤ FACEBOOK: 246,286 

➤ TWITTER: 65,788 

➤ PINTEREST: 648,908 

➤ INSTAGRAM: 3,300,000 

➤ TOTAL SOCIAL MEDIA IMPRESSIONS SINCE 7/2016: 
4,260,982



THE EVERYGIRL SOCIAL MEDIA STATS - TOTAL SOCIAL MEDIA FOLLOWING GROWTH

➤ July 2016 = 671,968 followers across Pinterest, Facebook, 
Twitter and Instagram 

➤ December 2016 = 847,286 followers across Pinterest, 
Facebook, Twitter and Instagram 

➤ September 2017 = 1,034,369 followers across Pinterest, 
Facebook, Twitter and Instagram


